In the postindustrial society organizational success depends not only on the direction for profit, but also on the creation of values. One of the priorities in the 21st century is interpersonal communication at a distance. In the trenches of today's business processes are those organizations whose main activity is human communication. Keywords: communication, management, future, values, adaption, community, Internet, system, management structure. DOI: 10.17516/1997-1370 Research area: economics. According to Isaac Adizesa, the main object of the organization should involve meeting the needs of the market and creating values.
study. It is at the end of the 20 th century when communication was described not only as a social phenomenon, but as an engine of human progress.
The development of communication technology
gives the right to say that Alvin Toffler and Tom
Stonier were right, claiming that the shift into the post-industrial society would soon happen, which was based on not only the material values but on the exchange, dissemination and creation of information.
According to Isaac Adizesa, the main object of the organization should involve meeting the needs of the market and creating values.
The issue is much broader than the business purposes declared, for example, in the Civil Code of the Russian Federation. Of course, the purpose of an organization is to make a profit, but if this organization does not meet the needs of the market, if it does not introduce new ideas, products and services, the revenue is unlikely to be systematic. That is as it should be in the market-business environment.
In the process of globalization and integration at the end of the 20 th century some organizations appeared in the Internet. The development resource of these organizations is not material and it is not limited. Any purpose limits the scope of action of the company, and the vision is not the finish line, it creates momentum for continued progress. 2 Google "To organize the world's information and make it universally accessible and useful"
3 YouTube "To provide fast and easy video access and the ability to share videos frequently"
4 Twitter "To give everyone the power to create and share ideas and information instantly, without barriers"
5 Intel "Delight our customers, employees, and shareholders by the relentless delivery of the platform and technology advancements that become essential to the way we work and live"
All the above organizations, features not only a clear vision, built on the mission, but also a number of other important factors.
Take a look at the main features of communicative organizations
The cost is much higher than the actual
revenue and the cost of fixed assets.
When one purchases any of the following companies, the payback of investments will be from 15 to 120 years, while the acquisition of large companies with a serious investment payback in 10 years is considered unacceptable ( Table 2) .
Matrix management structure
The fundamental governance structure responding to environmental challenges. The matrix structure is an organic combination of two or more specified structures: design and functional regional and commodity, client and regional and so on. The specific feature of matrix structure is the subordination to the two leaders of the same level.
The rapid growth of capital and small investments in «Startups».
All of the listed organizations are growing extraordinarily rapidly; their market capitalization over the years has increased by ten times, making them the richest companies in the world. 
